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Creative Producer | Los Angeles, CA | resume@example.com | 555-014-2098 | linkedin.com/in/example-candidate
Professional Summary
Creative producer with 8 years of experience managing brand campaigns, digital assets, vendor timelines, and portfolio-ready work from concept through delivery.
Core Skills
Creative production | Brand campaigns | Asset management | Vendor coordination | Production calendars | Brief writing | Adobe Creative Cloud | Figma | Budget tracking
Professional Experience
Creative Producer, Studio North Creative | Los Angeles, CA | 2022-Present
· Produced 14 brand and digital campaigns per year, coordinating creative direction, asset delivery, stakeholder reviews, and final trafficking.
· Reduced revision cycles by 22% by introducing clearer production briefs, approval milestones, and file handoff standards.
· Managed vendor timelines and usage rights for photo, video, design, and social deliverables across regional launches.
Operations Specialist, Framehouse Media | 2018-2022
· Built a searchable campaign archive with final assets, usage windows, performance notes, and stakeholder approvals.
· Coordinated designers, writers, and external partners to keep production schedules on track during high-volume launch periods.
Coordinator, Signal & Co. | 2016-2018
· Maintained accurate project records, customer or stakeholder updates, recurring reports, and follow-up actions for managers and cross-functional teams.
· Improved day-to-day execution by organizing documentation, tracking open tasks, and communicating status changes before deadlines.
Selected Projects
· Brand Launch Toolkit: Organized messaging, templates, imagery, and delivery standards for multi-channel rollout.
· Portfolio Asset Library: Created metadata and version rules for reusable campaign materials.
Education
Bachelor of Fine Arts in Design Management, California State University
Certifications
Adobe Certified Professional | Project Management Certificate
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